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Master of Arts Program (MA)

uN158aU (Course Agenda)

Incorporate the academic knowledge and capability in the media entertainment with those

in business administration/ management in order to develop human resource capable of

managing new forms of media entertainment.

lassafravangns (Course Structure)

TnumhennsIunaenangns (Total curriculum units: 36)

This course provides opportunities for students to select their study plan as either thesis or

individual study (IS). Students may select the study approach as appropriate and matching

their future career interest. The structure is as follows:

W 1 (Plan 1) LUUIBINIS (Academic)

uWy 1.1 (Plan 1.1) eTNUS (Thesis)
. iwa%w%’uﬁugm
(Fundamental Pre-Requisite Courses)
. iﬂﬂ‘iﬂj’]ﬂﬁugm
(Core Courses)
o FIWIVINYITNUS
(Thesis)

MIEARNIIUA (Total)

36 U280 (Credits)

36 wLene (Credits)

0 Credits

0 Credits

36 Credits

36 Credit



W 1.2 (Plan 1.2) Course Work and Thesis

o ITUNUTIY

WU 2 (Plan 2)

(Fundamental Pre-Requisite Courses)
sw%mﬁugm
(Core Courses)
eIV NANY
(Specific Courses)
o  IVIVIAU 6 Credits
(Compulsory Courses)
o TV UFON 6 Credits
(Elective Courses)
FANINYIDNUS
(Thesis)

Total

WUUIT1TN (Professional)
AU
(Fundamental Pre-Requisite Courses)
iﬂﬂ‘iﬂj’lﬁlug’m
(Core Courses)
183V AN
(Specific Courses)
o  F1EIUVIAU 6 Credits
(Compulsory Courses)
o  TWITABN 12 Credits
(Elective Courses)
FIIVIAUAIDATE
(Independent Study)
Total

36 nenn (Credits)

0 Credits

12 Credits

12 Credits

12 Credits

36 Credits

36 BUwAR (Credits)

0 Credits

12 Credits

18 Credits

6 Credits

36 Credits



ﬂ&juaw’lﬁug’m ( Fundamental Pre-requisite Courses )
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These non-credit courses are for students without backeround in management
and/or media production. Students are required to complete the three pre-requisite

fundamental courses prior to commencing the first semester, without unit count.

ATV Fosein AYelnl

1021702 NoEN13INNTEA N 0 (3-0-6)
Theory of Modern Management

1021703 nsPUINNSHARAe TS 0 (3-0-6)

Entertainment Media Production Process

2. 518791 UFU (Core Courses) Medle 183 M LAUVENAAYEMTUNITUIMITINNT

geRedotiudia
Important core courses for managing the entertainment media management.
IRAIIYIV Foseivn nuqenn
1021704 nszUIUMIMsinnIsgsRadetuLiis 3 (3-0-6)
Entertainment and Media Enterprises
Management
1021705 Msmangsnadetiuis 3 (3-0-6)

Entertainment Media Marketing



1021706 mMsdamsmsiulugsiadetuiis 3 (3-0-6)

Entertainment Media Financial

Management

1021707 ANSIANITHARLALNITANLTUINUFDUULAS 3 (3-0-6)

Operation Management in Entertainment

Media

NENAIYNANIE VLD TEIVTININANTIAURIRNNEAY

Courses that focus on specific competencies

1. 51938 (Specific Course) U 12 wUwAR (Credits)
1.1) $99738109AU (Compulsory Course)  31UU 6 wiqeAn (Credits)
1021801 MsidugsRadotuiiia 3 (3-0-6)
Entertainment Media Business Research
1021804 Funun1ssanisaetiuiia 3 (3-0-6)

Seminar on Entertainment Media

Management
1021890 RHBLGERNY 0 (0-0-6)

Regional Study

1.2) 5793w uden (Elective Course)
1021802 sUnuugsiadedidnvsetind 3 (3-0-6)

Electronics Business Models for Media



1021803

1021805

1021806

1020807

1021808

1021809

1021811

1021812

1021813

1021814

1021815

\AsugEansaotiuia

Entertainment Media Economics
NITUIMITIANIINTALAT

Theatre Management
NTUTTINNITIIUBLIUN

Event Management
NSUIMTIANITAaUL N TLERID 1T
ASEAN Performing Arts Management
miu‘%mi%’mmsﬂWimﬁmﬁa%uqa
Advanced Production Management
MsPAALarUITIANIsHBlannsedng
E-sports Marketing and Management

madugusgnaunisuagnisaamugsiadetiiic

Entrepreneurship and Business Ventures in

Entertainment Media Business
N133nNIsgINadetuLiaTEnInssEme

International Entertainment Media Business

Management

ANSIANITANUUSNNSARTULTS

Entertainment Media Hospitality Management

N153910T8IN T INITO TS

Media Business Negotiations

Y]

ns3anisladafndgsnade i

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)



1021816

1021817

1021818

1021819

1021820

1021821

1021822

1021823

Entertainment Media Logistics Management
ATUTITURALANILHINNOUNNTINIED

Ethics and Entertainment Media Business

Environments
#ULUINTIRNT LN AR UL

Seminar on Entertainment Media Contents

Management
N133N1sMSNEINIUYwdlugsiadeduLiie

Human Resource Management in

Entertainment Media Business
Fotuiidluendeu
Entertainment Media in ASEAN
mMsnandedidnnseing
Electronic Media Marketing

A159AN15A15.UA 8ULUAIUIRNSTULAEAIS

Ussgnald Al lugshadeduiiia

Managing Changed Innovation and Application

of Al'in Entertainment Media
N3 NUNUNNTAMUTINAFR TS

Investment Planning in Entertainment Media

Business
Wtaanzdmsuginadeduiiia

Selected Topics in Entertainment Media

Business

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)



N15AUAI1DE52 (Independent Study) 14U b WUwAR (Credits)
IWEI1YN Fos1e3n wiene
1021897 N3ANENdasy 6 (0-18-0)

Independent Study
1021898 ANSARUUSTUIANG 0 (0-0-0)

Comprehensive Examination

ANgINUS (Thesis) 374U 12-36 wU2wAn (Credits)
1021899 ANeTNUS U 1.1 36(0-36-0)
Thesis
ANGTNUS iy 1.2 12(0-12-0)
Thesis
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u@ﬂmﬂwﬂaﬂQ@imf\]@I‘Viuﬂﬁﬁﬂugmuﬂi%ﬂumimmix‘i NUNIAANY Regional Study
(1021890) ierdusedviainduiuin@nedesnisduiauazidilaanmuandeunisgsnauas
ANUTUTIAUNTANUAULATYEND daau N1silles winluladuas Tausssululsemeuas
! o L o U a 6 a ) =1
AUTLNA ANFANNAINAFINIUNITAATIZAIUUTIULNYU

The curriculum also provides a hands-on experience course, “Regional Study
(1021890) as an additional course for students who wants to experience and understand the
business environment and entertainment investment in economic, social, political,
technological and cultural aspects in both domestic and international terms for comparative

analysis.



P28 luN15ANHUNISI38UNIdaW (CURRICULUM CALENDAR)

Three semesters per academic year arranged as a ‘block course’, 1 subject per 4 weeks

A1ANTSANENATA (First Semester) daAu - ngAAIN1EU (August — November)
A1ANTSANYITA4 (Second Semester) §u11Au - uAu (December — March)
AANMSANYINEY (Third Semester) Wweu - nIngax (April - July)

sveeian (DURATION)
PnAnwdeafuniiednasu 36 wumisn nelu 3 A1An1sANE

(Students have to complete 36 academic credits in 3 semesters.)

ANaEeY (TUITION FEE)
AnasEURRnIANSAnwIUNREMSUTInAnw lne 80,000 UM
(Tuition fee per semester for Thai students 80,000 Baht)
ANANSEURDNIANISANYIUNRAMSULNANYIA9YI® 100,000 UM

(Tuition fee per semester for International students 100,000 Baht)

JundUN15aLAs (Application Process)
nsandnsiefidtinauvesanduiunulagnse

Please contact Kantana Institute officer directly for more details.

fiag] (ADDRESS)
999 i 2 n.ARBIle B.UNEUMNA 2.uATUTH 73170

999, Moo 2, Khlong Yong Sub-district, Phuttamonthon District, Nakorn Phathom

Province, 73170



nsdwsi (TEL)

+66 3496 4441-2

fiafia (MOBLIE)

+66 98556 4151 , +66 81615 1666

ulwd (WEBSITE)

www.kantana.ac.th

a (EMAIL)

info@kantana.ac.th

lad (LINE)

@54 1xwutb



