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Abstract

This research aims to study the effects of consumption of photographs in a changing
society from the advancement of technology and the ways that photographers need to do in order
to continue their photographer career. This paper applied in-depth interview as a method to
collect data by interviewing research samples who are experts and well recognized in advertising

agencies or medias field.

The results showed that the advancement of high performance computer technology and
a 3D drawing program that creates a realistic image more beautiful than the real photo started to

replace photography can continue to be important and pursue their careers. Because the



consumers or clients are still believing in the photographer’s perspective and the 3D image
drawing program cannot work well at this time. Thus, the professional photographers should learn
the new technology and be trained to use this new technology to develop their skills and benefit

from those skills most. This will help to continue the photography career in the future.



